




LET’S LOOK AT THE FOLLOWING EXAMPLES OF 
ACTUAL CAPTION DEVELOPMENT FOR AN ARTICLE 
ABOUT DEFINING THE TERM EQUITY AS IT RELATES 
TO EDUCATION:

Post #1 emphasizes 
supports for students from 
marginalized communities 
without really addressing 
students from privileged 
communities. 

Post #2 somewhat 
references all students, 
but really misses out on 
addressing what specific 
supports marginalized 
students might need. 

Post #3 combines the 
messages of #1 and #2. 
These subtle differences in 
language and terminology 
are extremely important 
for crafting a message that 
supports your platform.

THIS IS THE PART THAT 
TAKES THE MOST TIME 
TO DEVELOP. THERE IS 
A LOT OF NUANCE IN 
LANGUAGE, AND 
WRITING POSTS THAT 
SUPPORT YOUR IDEAS 
IS CRUCIAL IN GETTING IS CRUCIAL IN GETTING 
YOUR MESSAGE HEARD.







What I have found is that increasing your 
audience is a process of slow growth over 
a long period of time. You will meet a lot of 
new people in all of your adventures as a 
teacher. Every time you meet someone 
new, find them on social media and reach 
out. 

AAdditionally, think about who you want to 
see your ideas. Here are some sugges-
tions: your state school 
board members, policy 
makers, teachers and 
administrators in your 
district, or education 
leadersleaders in your state. 
Find these people on 
Facebook and friend re-
quest them. Find them 
on Twitter and follow 
them. These are the 
people that are influen
tial in education, and you want to be on 
their radar, even if it is quietly.

On Twitter, always consider who you can 
tag in your post. For example, if you just 
finished a presentation about increasing 
diversity in the teacher workforce, you 
might add @RisingEducators because you 
know that this issue is important to them. 
They will now see your post, and maybe 
ththey will retweet it. You’ll then have more 
eyes on your content (not just your follow-
ers), which will lead to more followers. 

-

Also, retweets are far more valuable than 
likes, because they will get your content in 
front of new eyes. So, when you are writing 
the copy for your Twitter posts, try to write 
them in such a way that others might be 
able to “endorse” your idea. Retweets 
allow followers to endorse and advocate 
forfor your idea, which is much stronger than 
simply “liking” your idea and also positions 
you as an authority on the subject. 

Hashtags are another 
way to get more expo-
sure for your social 
media posts. Hashtags 
are added at the end of a 
post and are a way for 
people to search for a 
specificspecific topic. For exam-
ple, if you were making a 
tweet about education 
policy in Michigan, 

adding #miched to the end of your post will 
allow other people to see you when they 
search for or click on #miched. Hashtags 
are used widely on Twitter and Instagram, 
but not as much on Facebook. 

One of the best ways to learn the culture 
and rules of each type of social media plat-
form is to watch other people who are 
good at it. Find and follow your colleagues 
and other teacher leaders. Pay attention to 
how many friends/followers they have and 
weigh their posts in your mind accordingly. 

WHEN I STARTED MY YEAR AS TEACHER OF THE YEAR, I THOUGHT I 
WOULD BE ADDING 50 NEW FOLLOWERS EVERY TIME I DID A BIG 
KEYNOTE SPEECH. THIS DID NOT HAPPEN.
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